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Collateral
To support SNAP Education initiatives
on Long Island, we developed materials
using  USDA-approved images and
focused on increasing awareness about
nutrition, exercise, and healthy food
choices. The collateral was designed
for high visibility and engagement
across community events, retail
locations, and public spaces.
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Radio
Platform: La Fiesta 98.5 FM (Spanish-language radio) + Digital Radio & Facebook

Duration: 1 Month (4 Weekly Episodes)

Objective: This radio program is designed to raise awareness and educate the Spanish-
speaking community on Long Island about the Supplemental Nutrition Assistance Program
(SNAP) and how it can help families make healthier food choices. Through engaging
discussions with nutrition experts, the program will provide practical tips, dispel myths about
SNAP, and empower listeners with knowledge on affordable and nutritious eating.

Format:
Weekly interviews with SNAP educators.
Nutritional tips and recipes focused on using SNAP benefits effectively.
Live streaming & engagement on Facebook to reach a wider audience.

TOTAL IMPRESSIONS: 360,000



Social Media
To enhance awareness and engagement
around SNAP Education, we created social
media content to connect with the
community on Long Island. The goal was to
provide practical, engaging, and culturally
relevant content that helps individuals and
families make healthier food choices,
maximize their benefits, and incorporate
wellness into their daily lives.

Healthy recipes
Fitness and wellness
Budget-friendly shopping
Holiday-themed content
Community engagement



Special Events
Cleans Streets Project (Event): 500
The Annual Clean Streets Program is a community-driven
initiative dedicated to maintaining cleaner, safer, and
more beautiful neighborhoods. Each year, volunteers
come together to participate in this impactful program,
taking action by removing litter, beautifying public
spaces, and promoting environmental responsibility.

Puerto Rican Day Parade: 15,000
Salsa Festival: 4,500
Other Local Events: 3,000

TOTAL IMPRESSIONS: 43,000



Mural
As part of the Clean Streets Initiative, a community-driven mural was created to promote healthy
eating and wellness in Brentwood. The project was managed by Teatro Yerba Bruja, a
renowned cultural organization dedicated to using the arts as a tool for education and social
change.

Focus: The mural emphasized healthy eating, community well-being, incorporating vibrant
imagery of fruits, a d vegetables.

Location & Impact: The selected site ensures high pedestrian and vehicular visibility,
generating an estimated 3.2 million impressions, maximizing its influence in promoting
positive health behaviors.

Artistic Direction: Under the guidance of Teatro Yerba Bruja, young artists will use their
talents to create a lasting, inspirational piece that connects art, health, and civic pride.

IMPRESSIONS: 3,200,000



Art of Healthy Eating 
The Islip Arts Council executed an arts competition with
the school districts in the town of Islip centered around
the theme of healthy eating, encouraging students to
creatively express the importance of nutrition and
wellness through their artistic talents. 

A total of 24 studentsparticipated in the competition,
submitting unique and inspiring pieces that highlighted
various aspects of healthy eating.

To celebrate the participants and showcase their work,
the Islip Arts Council organized a special event, where
the students' submissions were displayed, and winners
were recognized for their creativity and message. 

IMPRESSION: 21,000



Thank You


